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Action Plan for Learning (APL) on Women in Advertising 

Teacher’s Summer Institute 2010 

Katie Pavelko  

Title  Women in Advertising  

Subject 

area/Course 

Social Studies  

Investigative 

Question 

 

How can using positive images of women be an effective 

advertising technique?  

PA Teaching 

Standards 

Reading, Writing, Speaking, and Listening 
1.5.6.A: Write with a clear focus, identifying topic, task, and 
audience and establishing a single point of view. 

1.5.6.F: Use grade appropriate conventions of language when 
writing and editing. 
 
History 
8.1.6.B: Differentiate between fact and opinion, multiple points of 
view, and primary and secondary sources to explain historical 
events. 

 
Objectives The students will be able to analyze primary resources from the 

Library of Congress website.   

The students will be able generate five open ended questions to 

ask in an oral history interview. 

Duration  40 minutes  

Materials Photos from Library Congress: 

Coca-Cola Revives and Sustains. 1905. Themes for Coca-Cola 

Advertising. American Memory. Library of Congress. Web. 

Retrieved 16 July 2010 from 

http://memory.loc.gov/ammem/ccmphtml/colatime1.htm. 

Refresh Yourself. 1924. Themes for Coca-Cola Advertising. 

American Memory. Library of Congress. Web. Retrieved 16 July 

2010 from 

http://www.pdesas.org/Standard/Views#24315
http://www.pdesas.org/Standard/Views#24315
http://memory.loc.gov/ammem/ccmphtml/colatime1.htm
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http://memory.loc.gov/ammem/ccmphtml/colatime1.htm. 

Sign Of Good Taste. 1957. Themes for Coca-Cola Advertising. 

American Memory. Library of Congress. Web. Retrieved 16 July 

2010 from 

http://memory.loc.gov/ammem/ccmphtml/colatime1.htm. 

The Cold, Crisp Taste of Coke. 1958. Themes for Coca-Cola 

Advertising. American Memory. Library of Congress. Web. 

Retrieved 16 July 2010 from 

http://memory.loc.gov/ammem/ccmphtml/colatime1.htm. 

The Only Thing Like Coca-Cola is Coca-Cola Itself. 1942. Themes for 

Coca-Cola Advertising. American Memory. Library of Congress. 

Web. Retrieved 16 July 2010 from 

http://memory.loc.gov/ammem/ccmphtml/colatime1.htm. 

Thirst Asks Nothing More. 1939. Themes for Coca-Cola 

Advertising. American Memory. Library of Congress. Web. 

Retrieved 16 July 2010 from 

http://memory.loc.gov/ammem/ccmphtml/colatime1.htm. 

Where There’s Coke There’s Hospitality. 1948. Themes for Coca-

Cola Advertising. American Memory. Library of Congress. Web. 

Retrieved 16 July 2010 from 

http://memory.loc.gov/ammem/ccmphtml/colatime1.htm. 

 

http://memory.loc.gov/ammem/ccmphtml/colatime1.htm
http://memory.loc.gov/ammem/ccmphtml/colatime1.htm
http://memory.loc.gov/ammem/ccmphtml/colatime1.htm
http://memory.loc.gov/ammem/ccmphtml/colatime1.htm
http://memory.loc.gov/ammem/ccmphtml/colatime1.htm
http://memory.loc.gov/ammem/ccmphtml/colatime1.htm
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Inquiry-Based 

Learning  

I will use an Inquiry-Based Learning Model (IBLM) with the 

following components: questioning, researching, discussing, 

creating, and reflecting. 

 

 

Questioning – The teacher will project a Coca Cola advertisement 

from the Library of Congress website on the board.  The teacher 

will ask the students to describe what they see.  The teacher will 

then pose the question, “How can using positive images of women 

be an effective advertising technique?” 

Researching – The teacher will navigate the Library of Congress 
website with the students.  The teacher and the students will find 
examples of women in print ads and commercials.        
 
Discussing – After the students have seen several 
advertisements, the teacher will lead the class in a discussion 
about the different ways women were depicted.  They will discuss 
how the women look in the ads and why.  The students will 
identify the positive feminine aspects they see in the ads-pretty, 
hospitable, professional, domestic, etc.       

Creating – The students will eventually interview a feminist.  
They will generate five open ended questions they would like to 
ask her.          

Reflecting – Once the teacher grades and returns the student 
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generated questions, the students will be permitted to reflect on 
what they have done.  They will be able to use teacher comments 
to improve their questions and resubmit them.        

Assessment – The students will be assessed by using a rubric to 

grade their interview questions.     

Description of 

procedures  

On the first day of class in the larger oral history lesson, the 

teacher will display a Coca Cola advertisement of a woman from 

the Library of Congress website on the board.    The teacher will 

ask the students to describe what they see in the ad.  The teacher 

will record the students’ responses on the board.  After the 

students are done describing this, the teacher will pose the 

question, “How can using positive images of women be an 

effective advertising technique?” 

The teacher and students will then go to the Library of Congress 

website.  They will explore the website to find Coca Cola 

advertisements of women.  The students will analyze the pictures 

and try to find the answer to the investigative question.  While 
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they are analyzing, the teacher will ask questions to facilitate the 

learning process.         

After looking at different ads, the students will begin a discussion 

about the images they have seen.  The teacher will ask the 

students to identify positive feminine aspects they have seen in 

the ads.  The students should be able to identify such aspects as 

domestic, pretty, professional, domestic, hospitable, etc.  The 

teacher will also ask the students if they have notice any negative 

aspects.  These aspects should help the students form their 

answer for the investigative question.      

Once the students are done discussing, the teacher will explain 

that they will eventually be conducting an interview with a well 

known feminist.  They will be able to ask her what her views are 

on the way women are depicted in advertisements.  The students 

will then generate five questions to ask the feminist.  The 

questions must be open-ended and be related to answering the 

investigative question. 

Once the teacher grades and returns the student generated 

questions, the students will be permitted to reflect on what they 

have done.  They will be able to use teacher comments to improve 

their questions and resubmit them.        
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Eventually, a well known feminist will visit the classroom.  The 

students will be able to interview her using the open ended 

questions they have developed.  They will be able to hear her 

views on women in advertising.  She will also answer the 

investigative question.  

Assessment After researching advertisements of women on the Library of 

Congress website, the students will take what they have learned 

about oral histories and apply it to an interview situation.  The 

students will be asked to generate five questions they could ask a 

well known feminist.         

The students will be given a rubric that will include what the 

questions must entail.  The questions must be open ended and 

relate to the investigative question.   
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Interview Guide  

General Background 

1. Name of interviewee 

2. How would you describe your personal beliefs? 

3. What does the term feminist mean to you? 

Professional Life 

4. What type of schooling have you received? 

5. What have you done since graduating? 

6. What role does feminism play in your life? 

Cultural Aspects  

7. What are your views on women today? 

8. How do you think women are portrayed in a marketing aspect? 

9. Do you think the roles women play in advertising show them in a positive or 

negative light? 


