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Teacher’s Summer Institute 2010/APL 

Teaching “Pop Culture” Using Primary Sources: The Coca Cola Case Study 

Mr. Jerry Miller 

Monday, July 19, 2010 

Title  “Candy in a Bottle”: Marketing Obesity 

Subject 

Area/Cours

e 

Honors Government  

Investigativ

e Question 

 

“How have specific marketing strategies of the Coca Cola Company 

contributed to the obesity problem among young people in the United 

States and are these strategies deceptive and misleading?” 

 

PA Teaching 

Standards 

816B – Explain and analyze historical sources. 

1.812B – Conducting inquiry and research. 

6.212B – Analyzing the effect of changes in marketing. 

Objectives SWBAT…  

 Understand how marketing strategies affect consumption and 

lifestyle 

 Analyze the role of government in the production and marketing 

of soft drinks that target young people 

 Discuss and debate the causal relationship between childhood 

obesity and soft drink commercials 

Duration  One class period/Forty-two minutes in length 

Materials Mean Joe Greene (1979).  

http://memory.loc.gov/cgi-

bin/query/h?ammem/cola:@field(DOCID+@lit(meanjoe_01))  

Polar Bear – Northern Lights (1993). 

http://memory.loc.gov/cgi-

bin/query/r?ammem/cola:@field(DOCID+@lit(kocl332j_01))  

http://memory.loc.gov/cgi-bin/query/h?ammem/cola:@field(DOCID+@lit(meanjoe_01))
http://memory.loc.gov/cgi-bin/query/h?ammem/cola:@field(DOCID+@lit(meanjoe_01))
http://memory.loc.gov/cgi-bin/query/r?ammem/cola:@field(DOCID+@lit(kocl332j_01))
http://memory.loc.gov/cgi-bin/query/r?ammem/cola:@field(DOCID+@lit(kocl332j_01))
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Snowflake – Beach (1999).  

http://memory.loc.gov/cgi-

bin/query/r?ammem/cola:@field(DOCID+@lit(kocx9364))  

Grocery List and Spinning Carton of Coke (1953).  

http://memory.loc.gov/cgi-

bin/query/S?ammem/cola:@field(TITLE+@od1(Stop+motion:+Grocery

+list+and+spinning+carton+of+Coke))  

(YouTube) “Coca-Cola Happiness Machine” 

http://www.youtube.com/watch?v=lqT_dPApj9U  

(Google) Poster: Drink Coke. Get Fat. 

http://www.freakingnews.com/pictures/3000/Get-Fat-Coke-3495.jpg  

(YouTube) “Hard Times” Coke Commercial 

http://www.youtube.com/watch?v=EnUKurl7Fog  

Inquiry-

Based 

Learning  

I will use an Inquiry-Based Learning Model (IBLM) with the 

following components: 

 

 

 

ASK – We will begin by asking several questions about the origins of 

childhood obesity and marketing techniques used by companies such 

as Coca-Cola. 

INVESTIGATE – Students will investigate the social and cultural 

consequences of marketing techniques and childhood obesity. 
 

CREATE – Imagine that you are able to interview a Coca-Cola 
advertising executive or a dietician/nutritionist. What five open-ended 

http://memory.loc.gov/cgi-bin/query/r?ammem/cola:@field(DOCID+@lit(kocx9364))
http://memory.loc.gov/cgi-bin/query/r?ammem/cola:@field(DOCID+@lit(kocx9364))
http://memory.loc.gov/cgi-bin/query/S?ammem/cola:@field(TITLE+@od1(Stop+motion:+Grocery+list+and+spinning+carton+of+Coke))
http://memory.loc.gov/cgi-bin/query/S?ammem/cola:@field(TITLE+@od1(Stop+motion:+Grocery+list+and+spinning+carton+of+Coke))
http://memory.loc.gov/cgi-bin/query/S?ammem/cola:@field(TITLE+@od1(Stop+motion:+Grocery+list+and+spinning+carton+of+Coke))
http://www.youtube.com/watch?v=lqT_dPApj9U
http://www.freakingnews.com/pictures/3000/Get-Fat-Coke-3495.jpg
http://www.youtube.com/watch?v=EnUKurl7Fog
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questions would you ask? 

DISCUSS – Based on the research, students will discuss their personal 

experiences with Coca-Cola commercials during their lifetime. 

REFLECT – Using these five questions, the students will be evaluated 

using the rubric that will have them identifying up to five marketing 

techniques in the Coca-Cola commercials viewed in class. 

Description 

of 

Procedures  

Introduction -   

To prepare for this oral history project, we have spent the last three 

class periods discussing the content requirements for the PowerPoint 

presentation that each group of students must prepare and present. In 

addition, we have spent a significant amount of time answering student 

questions regarding their experiences, personal or otherwise, with 

childhood obesity and the drinking habits of American children and 

teenagers. The students also received a landmark study on the 

consumption of soft drinks and childhood obesity entitled “Liquid 

Candy” – How Soft Drinks are Harming Americans’ Health (2005), 

prepared by the Center for Science in the Public Interest and authored 

by Michael F. Jacobson, Ph.D. We are now prepared to move into day 

four and implement the components of the Inquiry-Based Learning 

Model. 

ASK Component –  

In order for the students to gain a deeper understanding of the issues 

to be dealt with, they will be provided several handouts that provide 

some of the vocabulary terms that will be used in our discussions and 

copies of the video clips and poster. Once this is completed, they will 

continue their discussion of the origins of childhood obesity and 

marketing techniques and will draw some conclusions as to how each 

affects the other. I will construct an informal debate format to be used 

in order to allow students to offer varied perspectives related to these 
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issues.  

INVESTIGATIVE Component –  

As we move into an investigation of the social and cultural 

consequences of marketing techniques and childhood obesity, the 

students will have the opportunity to take a look at two of the video 

clips. The first will be the “Coca-Cola Happiness Machine” (YouTube) 

followed by the Library of Congress clip entitled “Grocery List and 

Spinning Carton of Coke” from 1953. They will be asked to reflect on 

the differences and similarities demonstrated in the two clips and then 

we will discuss the cultural impact of both but pay particular attention 

to the “Happiness” clip due to its relevance to the student’s lifestyles. 

As one part of their investigation, the students will be asked to supply 

a definition of happiness. From these definitions they will be asked to 

analyze the video clips to determine if the Coca-Cola company is 

engaging in deceptive advertising. Some questions to be asked related 

to this would be: 

 Does buying/drinking a Coke make you happy? 

 Why would a soft drink company create an advertisement that 

equates the consumption of their product to happiness? 

 Based on the content of the various ads, are soft drink 

companies concerned more with consumer health or with profit 

margin? 

 Do soft drink companies have an ethical or moral obligation to 

address the problem of childhood obesity in this country? 

In addition, they will discuss the connections between this deceptive 

sense of happiness and in what ways could this practice by the cola 

company lead to obesity both in childhood and young adulthood. At 

this point in the class the students will introduce the content of the 

“Liquid Candy” article into the discussion. The principle focus will be 

the statistics on the annual and daily consumption of soda and the 

potentially negative health consequences as a result of engaging in this 

practice. 

CREATIVE Component –  

Once the Investigative component has been completed, the students 

will be asked to generate five (5) open-ended questions that would be 
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used in an interview with either an advertising executive with Coca–

Cola or a professional dietician/nutritionist. They will be asked to 

imagine themselves conducting the interview and create questions that 

will allow the interviewee to respond in a way that is not restricted or 

limited. However, the questions must be tailored to the issues of 

childhood obesity and advertising techniques. Limited class time will be 

allotted for the students to generate one or two questions and the 

remainder of the assignment will become homework that will be turned 

in the following day. At that time a discussion of their questions 

through a mock interview format will be implemented. 

DISCUSSION Component –  

 In this particular component, the students will focus their discussion 

on particular experiences they have had with Coca-Cola commercials 

during their lifetime. Before the discussion begins, they will have the 

opportunity to view all of the video clips of commercials from the 

Library of Congress and YouTube. This will serve to spark their memory 

and make the necessary connections between what has been created 

and what they have experienced personally. Once again, the primary 

focus will have them attempting to make plausible connections 

between the issues of childhood obesity and marketing techniques 

employed by the soft drink industry, particularly Coca-Cola.  

REFLECTION Component –  

 The primary purpose of the Reflective component will be to have the 

students work in pairs to identify five marketing techniques in the 

Coca-Cola commercials viewed in class. From here we will discuss the 

effectiveness or ineffectiveness of these techniques. The students will 

complete a chart that rates the persuasiveness of the commercials 

using a scale of one to five with one being the least persuasive and five 

as the most persuasive. As a final part of reflection, the students will 

debate the issue of whether the federal government should have any 

role in determining how private corporations may market their 

products if there is a reasonable connection between what they market 

and produce and the health and well-being of the young people in this 

country. 

 

Assessment You are to develop an oral history rubric for this project-based APL. 

This is what you would use to determine relevant and effective learning 
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from the oral history project in your class. Assessment must include 

the following 5 areas:   

 

(1) connection of oral history project to class learning;  

(2) conducting background research using Coca-Cola primary sources;  

(3) development of a particular topic/theme via an investigative 

question and interview guide;  

(4) participant selection criteria; and,  

(5) student reflection. 
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Oral History Project: Interview and Presentation 
 

 

CATEGORY  4  3  2  1  Total  

ASK Before the interview, 

the student prepared 

several in-depth AND 

factual questions to 

ask.  

Before the interview, 

the student prepared 

a couple of in-depth 

questions and several 

factual questions to 

ask.  

Before the interview, 

the student prepared 

several factual 

questions to ask.  

The student did not 

prepare any 

questions before the 

interview.  

   

INVESTIGATE The report is well 

organized and 

contains accurate 

quotations and facts 

taken from the 

interview.  

The report is well 

organized and 

contains accurate 

facts taken from the 

interview.  

The report contains 

accurate quotations 

and facts taken from 

the interview.  

The report is lacking 

facts and quotations 

from the interview OR 

the quotes and facts 

are not accurately 

reported.  

   

CREATE  The student wrote five 

(5) interview 

questions in a 

coherent and 

comprehensive 

manner.  

The student wrote at 

least four (4) interview 

questions in a 

coherent and 

comprehensive 

manner.  

The student wrote at 

least three (3) 

interview questions in 

a coherent and 

comprehensive 

manner.  

The student wrote 

fewer than three (3) 

interview questions in 

a coherent and 

comprehensive 

manner.  

   

DISCUSS The student 

thoroughly engaged 

in discussing the 

questions and the 

video clips.  

The student was 

engaged in 

discussing the 

questions and the 

video clips.  

The student was 

partially engaged in 

discussing the 

questions and the 

video clips. 

The student was 

disengaged when it 

came to discussing 

the questions and the 

video clips. 

   

REFLECT The student has 

identified the five (5) 

marketing techniques 

used by Coca-Cola 

advertisers. 

The student has 

identified four of the 

five marketing 

techniques used by 

Coca-Cola 

advertisers.  

The student has 

identified three of the 

five marketing 

techniques used by 

Coca-Cola 

advertisers.  

The student has 

identified fewer than 

three of the marketing 

techniques used by 

Coca-Cola 

advertisers. 

   

Total Score:                 

 


