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Brianna Rice        Oral History Project 

Title:  Coca-Cola vs. Big Brother 

Subject Area/Course:   

The subject area for this Action Plan is Advanced Placement English, grades 11-12.   

Investigative Question: 

 Can the government control/brainwash the population by using propaganda? 

PA Teaching Standards:  

1.3.11.B.  Examine the important philosophical, religious, social, political, or ethical ideas of the time. 

1.6.11.A.  Listen critically and respond to others in small and large group situations. 

1.8.11.B.  Conduct inquiry and research on self-selected or assigned topics, issues, or problems using a 

wide variety of appropriate media sources and strategies. 

1.9.11.A.  Using media and technology resources for research, information analysis, problem solving, and 

decision making in content learning. 

8.1.U.C.  Analyze, synthesize and integrate historical data, creating a product that supports and 

appropriately illustrates inferences and conclusions drawn from research. 

8.3.U.C.  Evaluate how continuity and change have impacted the United States. 

 Politics and Government 

 Social Organizations 

Objectives: 

The student will be able to… 

 Analyze historical content to form opinions 

 Conduct research on advertisements of Coca-Cola throughout history 

 Compose a comparative research paper  

 Create an interview guide and perform an oral history interview 

 Discuss Edward Bernays’ theories and answer higher level thinking questions 
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Duration: 

 For this specific action plan assignment, the lesson in which I am focusing on will be a single 45 

minute class period.   

 

Materials:    

Coca-Cola; American Bank &Trust Co; Eigenbrun Bros. [Signs on buildings]. 1911. R.C. Maxwell 

Company Collection. American Memory. Lib. Of Congress. Web. 14 Jul 2010. 

<http://hdl.loc.gov/loc.award/ncdeaa.M0544>.  

[Coca-Cola Machine Labeled “White Customers Only!]. [between 1943 and ca. 1960]. Prints and 

Photographs. Lib. Of Congress. Web. 14 Jul 2010. <http://hdl.loc.gov/loc.pnp/ppmsca.08128>. 

Coke Adds Life. American Memory. Lib. of Congress. 14 Jul 2010. 

<http://memory.loc.gov/ammem/ccmphtml/colatime4.html>.    

[Color experiment: Coca-Cola in refrigerator (2 of 2)]. 1964. American Memory. Lib. Of Congress. Web 

14 Jul 2010.   

Drink Coca-Cola 5 Cents. [189-]. Popular Graphic Arts. Prints and Photographs. Lib. Of Congress. 

Web. 14 Jul 2010.  <http://hdl.loc.gov/loc.pnp/cph.3g12222>.  

"Edward Bernays and the Art of Public Manipulation." YouTube. Web. 14 Jul 2010. 

<http://www.youtube.com/watch?v=qiKMmrG1ZKU>. 

Good To the Last Drop. American Memory. Lib. of Congress. 14 Jul 2010. 

<http://memory.loc.gov/ammem/ccmphtml/colatime1.html>.  

Gottscho-Schleisner, Inc. Steiner Plastics, Oyster Bay. Coca Cola sign. 29 Apr. 1953. Gottscho-

Schleisner Collection. Prints and Photographs. Lib. of Congress. Web. 14 Jul 2010. 

<http://hdl.loc.gov/loc.pnp/gsc.5a22061 >. 

Orwell, George. 1984. 41st . New American Library, 1961. 5. Print. 
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Party & Barter - benefit Nassau art teachers scholarship fund Coca Cola Plant, Rockville Centre. 1939. 

Prints and Photographs. Lib. of Congress. Web. 14 Jul 2010. 

<http://hdl.loc.gov/loc.pnp/cph.3f05313 >. 

Refresh Yourself. American Memory. Lib. of Congress. Web. 14 Jul 2010.  

<http://memory.loc.gov/ammem/ccmphtml/colatime2.html>.    

Serve Coca-Cola--Refreshing surprise--Stock up for the holidays. [194-]. Posters: Artist Posters. Prints 

and Photographs. Lib. Of Congress. Web. 14 Jul 2010. 

<http://hdl.loc.gov/loc.pnp/cph.3g02273>. 

Wolcott, Marion Post. Natchez, Miss. Aug. 1940. Prints and Photographs. Lib. of Congress. Web. 14 Jul 

2010. <http://hdl.loc.gov/loc.pnp/fsac.1a34333 >.   

 

Inquiry-Based Learning: 

 I will use an Inquiry-Based Learning Model (IBLM) with the following components: 

 

Questioning:  The teacher will ask the students questions about propaganda and brainwashing specifically 

focusing on advertisements and public relations. 

Researching:  The teacher will introduce a video clip on the history of advertisement and have students 

conduct research utilizing the Library of Congress website.  

Discussing:  The teacher will lead the class in discussion following the video clip and guide students to 

group discussion after research.   
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Creating:  The students will collaboratively work to create themes/ideas to produce an interview guide.  

Ultimately, at the end of this unit, students will be creating a comparative research paper on government 

control through propaganda in 1984 and in our society, specifically focusing on Coca-Cola 

advertisements.   

Reflecting:  The students will reflect on their lesson for the day by having a very broad discussion about 

government control and propaganda. 

Assessment:  The students will be assessed based on the rubric specific to the assignment. 

 

Description of Procedures: 

 Prior to the lesson in which I will be focusing in detail, the Advanced Placement English course 

will have read George Orwell’s 1984.  Additional prior knowledge includes proficient navigation abilities 

of The Library of Congress as well as assigned cooperative learning groups including three to four 

students per group.  The day before the lesson in which I will provide a detailed description below, the 

students will be assigned small collaborative groups as to not waste time assigning groups and seats in the 

lesson.  The major themes encompassed within 1984 are psychological control and the manipulation of 

history by the government.  For this oral history project, the students will be utilizing the above themes by 

researching propaganda, specifically the advertisements of the product Coca-Cola. 

 To prepare for this lesson, as the students enter the room during class change, I will have the 

following phrase posted on my Promethean Board: “War is Peace; Freedom is Slavery; Ignorance is 

Strength” (Orwell 5).  They have prior knowledge of these paradox phrases because this was the slogan in 

1984.  I will allot for a five minute discussion on the bell ringer phrase, including the small collaborative 

learning circle activity.  After the second question listed below, each group of students will be assigned 

one of the three phrases from the novel in which they will be provided two to three minutes to bounce 

ideas off of each other while answering question number two below.  We will come together as a whole 

class after that small, individual group activity in order to discuss all three phrases as a whole class.  This 
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portion of the lesson fulfills the question and discussion sections of the Inquiry-Based Learning Model in 

which I selected.  The discussion will be teacher-guided and I will have the following questions prepared:  

1. These phrases from 1984 are paradoxes.  What is a paradox? 

2. How can you make these contradictory phrases true? 

3. What might you have to do to convince our whole society that these phrases were true in life? 

 Upon wrapping up the broad discussion about convincing a society to share the same opinion or 

belief, I will provide a video clip of Edward Bernays, nicknamed “The Father of Public Relations,” 

discussing propaganda and public manipulation.  The video clip lasts eight minutes and fifty-six seconds.  

This section of the lesson will follow the researching portion of the Inquiry-Based Learning Model of my 

choice.  This video clip supplies a large amount of information for the students to acquire the assumed 

opinion that corporate America has enough wealth and power to control the mass population.  The 

connection between the above stated point and the initial anticipatory set of paradox phrases are that in 

Orwell’s1984, the government, or Inner Party, specifically created this slogan to manipulate the 

population of Oceania to believe this to be true.  Once they believed this to be true, the government knew 

they had complete control, in which they would utilize public relations.  The basic point made in the 

video clip regarding Edward Bernays and public manipulation is that he would appeal to the public 

through their irrational emotions.  I will write the following quote on the board to aid student discussion 

for question number three below:  

…Those who manipulate this unseen mechanism of society constitute an invisible government, 

which is the true ruling power of our country.  We are governed, our minds are molded, our case 

formed, our ideas suggested largely by men we’ve never heard of.  This is a logical result of the 

way in which our democratic society is organized.   

Subsequent to the video clip, the students will be asked the following discussion questions: 

1. Based on the previous video clip, how can you define propaganda? 

2. How large of an impact can advertisements have on society as a whole? 

3. Read the quote on the board.  In your groups, discuss the meaning of the quote from Bernays. 
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4. We know that companies utilize advertisement as a persuasion tool to manipulate the customer 

into a purchase.  Can the government brainwash/control the population using propaganda? 

The above question and answer session should take roughly five minutes of the lesson.  The 

students will be instructed following the previous question to once again work in their collaborative 

learning circles.  I will show them the collage of Coca-Cola that I made.  See attached.  The students, 

using their prior knowledge of The Library of Congress website, will be granted a maximum of ten 

minutes to find the Coca-Cola advertisements that I compiled on the collage.  While they will be 

researching the pictures, they will be required to document the pictures according to Modern Language 

Association (MLA) for future use.  After student research, I will distribute a copy of the collage page 

containing all of the selected Coca-Cola advertisements through the year.  The students will be assigned 

to take that collage home and conduct an oral history interview with an elderly grandparent, neighbor, or 

any other elderly person that they know.  They will be required to record their information in a hand-

written form.  Bonus points will be awarded to those students who record their interviews in an auditory 

or visual manner. 

As soon as the students finish the exploration activity on Coca-Cola advertisements, which fulfills 

the research portion of my Inquiry-Based Learning Model, we will stay in our cooperative learning circles 

to collaborate on themes, topics, and questions to prepare for our oral history interviews.  This portion of 

the lesson focuses on creating an assignment; this satisfies the creating section of the Inquiry-Based 

Learning Model which I am using to guide my lesson.  Students will be granted ten minutes to work 

collaboratively on developing an interview guide that meets their needs for their Coca-Cola advertisement 

investigation.   

To summarize the lesson for the day, I will ask students to provide a few examples of what topics, 

themes, and questions they devised.  This last portion of the lesson satisfies the reflection section on the 

Inquiry-Based Learning Model.  As a closing discussion session, I will ask the following review 

questions: 

1. What is propaganda? 
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2. Do you believe Edward Bernays was correct about society? Government?  

3. Do you believe the government is manipulating us now? 

 

 

 

 

 

 

 

 

After the detailed lesson provided above, students will continue to work on their oral history 

project for the rest of the week.  Ultimately, they will work toward writing a research paper on the 

persuasion of advertisements and manipulation of our own society compared to the government control 

and manipulation in the society of Oceania in Orwell’s novel 1984.    

  Assessment:   

 Students will be assessed at the end of the Oral History Project by means of a comparative 

research paper utilizing their research conducted via their Oral History interviews.  They will take that 

research to build an idea of a manipulated society that we live in today and compare our corrupt society to 

that of the society Orwell created in his famous novel 1984.  To view the grading rubric, see attached.   

 

 

 

 

STUDENT NAME: 

 

 

OVERALL GRADE: 

 

CONTENT/ DEVELOPMENT 

 

/30 

 

Substantial, relevant, and illustrative content 

that demonstrates a clear understanding of 

purpose. 
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COMPARATIVE RESEARCH PAPER RUBRIC 

 

 

 

 

 

 

 

 

 

 

 

 

ORGANIZATION 

 

/15 

 

Effective organizational strategies and 

structures, such as logical order and transitions, 

which develop a controlling idea. 

 

 

 

STYLE 

 

/10 

 

Precise control of language, stylistic 

techniques, and sentence structures that creates 

a consistent and effective tone. 

 

 

FOCUS 

 

/15 

 

Sharp, distinct controlling point made about a 

single topic with evident awareness of task and 

audience. 

 

 

 

 

 

RESEARCH 

 

 

/30 

 

-Must Include Research from Oral History 

Interview in Paper 

-Written Transcript of interview must be 

attached to end of paper 

-Parenthetical Documentation MUST follow all 

borrowed material 

-Works Cited Page: 

o Alphabetical Order 

o Set up according to MLA Format 

o Must include Coca-Cola picture 

research from classroom activity 
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INTERVIEW GUIDE 

 

 

General Background Information: 

1. Name of Interviewee 

2. Birthplace and date 

3. Family life  

Cultural Aspects of Coca-Cola:  

4. Personal preference: do you prefer Coke or Pepsi? 

5. Packaging/ Labeling/ Container material 

6. Taste back then vs. current taste 

7. Favorite commercial/ Earliest memory of a commercial 

8. Slogans 

9. Posters/Ads 

10. Advertisements: geared toward what age group?  Then?  Now? 

11. Connection between advertisements and purchases 
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