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Action Plan for Learning (APL) for “Day 2” of Project 

Sharon Geary, July 2010 

 

 

 This APL describes part of a larger oral history classroom project. I think that it is 

important to understand my entire concept for this oral history lesson project.  Below is a 

summary of the plan for each day of the lesson.  In order to meet my requirement for the 

purposes of this class, I will be turning in the APL for the second day of my project. 

 

 

Day 1 (Thursday) 

 Overview of the assignment. 

 Brief discussion of what theme is.  Teacher will review examples. 

 Introduction of the Library of Congress web site and instruction on navigating through 

the web site. 

 Students will begin to search in the Library of Congress web site to familiarize 

themselves with the web site. 

 Students will be placed into groups. 

 

Day 2 (Friday) 

 Students will sit in their groups. 

 Students will view each of the primary sources on the Library of Congress web site that 

are provided by the teacher.  Students may search additional, related areas on the Library 

of Congress web site. 

 Students will write down the various themes that they researched. 

 Students (in groups) will compare and contrast the various Coca-Cola advertising themes 

they found during their individual research from yesterday. 

 Students (in groups) will brainstorm to formulate various new advertising themes they 

can use for this assignment. 

 Students (in groups) will choose the three best advertising themes their group wants to 

use. 

 Students (in groups) will decide upon the questions to ask for the investigative portion of 

the assignment. 

 Students will give their own personal guess as to which advertising theme will be 

considered the favorite after the results are tabulated. 

 

Day 3 (Monday) 

 Students (in groups) will compare their research answers and formulate a list that 

combines all of the research gathered. 

 Students (in groups) will discuss their findings and compare the outcome to their 

projected outcome from the week before. 

 Each group of students will give a presentation about their project. 
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Action Plan for Learning (APL) for “Day 2” of Project 
 

Title Creating an advertising theme for Coca-Cola targeting middle-school 

aged children (ages 11-14). 

 

Subject Area/Course 7
th

 Grade Computer Science Class. 

 

Investigative Question Which Coca-Cola advertising theme do you like the best and why? 

 

PA Teaching Standards Subject Area 1:  Reading, Writing, Speaking, and Listening 

 

1.6.7.A Listen critically and respond to others in small and 

large group situations.  Respond with grade level 

appropriate questions, ideas, information, or opinions. 

1.9.7.1 Use media and technology resources for self-directed 

learning, support personal productivity, group 

collaboration, and learning throughout the curriculum. 

 

Subject Area 3:  Science and Technology and Engineering Education 

 

3.4.7.D2 Select and safely use appropriate tools, products and 

systems for specific tasks. 

 

Subject Area 8:  History 

 

8.1.7.B Identify and use Primary and Secondary Sources to 

analyze multiple points of view for historical events. 

Objectives  Students will search in the Library of Congress web site for 

various advertising themes that Coca-Cola has used in the past. 

 Students will create a list of the themes that they found. 

 In assigned groups, students will discuss their findings. 

 In assigned groups, students will create three new advertising 

themes geared towards middle-school aged children (ages 11-

14). 

 In assigned groups, students will formulate questions to ask 

five students each, ages 11-14, to find out what newly created 

theme they like the best and why. 

 

Duration 10 Minutes 

 Students will sit in their groups. 

 Students will view each of the primary sources on the Library 

of Congress web site that are provided by the teacher.  

Students may search additional, related areas on the Library of 

Congress web site if time permits. 

 Students will write down the various themes that they found. 

15 Minutes 
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 Students (in groups) will compare and contrast the various 

Coca-Cola advertising themes they found during their 

individual research from yesterday. 

 Students (in groups) will brainstorm to formulate various new 

advertising themes they can use for this assignment. 

10 Minutes 

 Students (in groups) will choose the three best advertising 

themes their group wants to use. 

10 Minutes 

 Students (in groups) will decide upon the questions to ask for 

the investigative portion of the assignment. 

 

Materials  Pencils, lined paper, computers with access to the World Wide 

Web, teacher worksheets. 

 

 Students will use a worksheet with some web sites for students 

to view from the Library of Congress that teacher has provided.  

Students will list all of the Coca-Cola advertising themes that 

they found on this worksheet.  (This worksheet will be turned 

in for a grade.)  

 

 Each group will complete a worksheet that includes the three 

themes that they created for this assignment.  Each student will 

record a prediction of the outcome.  It will also include the 

investigative questions they will be asking.  (This worksheet 

will be turned in for a grade.) 

 

 Primary Sources necessary for this assignment: 

 

Coca Cola Television Advertisement:  Timeline.  Library of 

Congress web site.  July 14, 2010.  

<http://memory.loc.gov/ammem/ccmphtml/colatime4.html> 

 

The Hilltop Ad:  The Story of a Commercial. Library of 

Congress web site.  July 14, 2010. 

< http://memory.loc.gov/ammem/ccmphtml/colaadv.html> 

 

Inquiry-Based Learning Ask:  The teacher will ask the students if they can name any of Coca-

Cola’s advertising themes that they know of from commercials 

that they have seen or heard in the past.  Teacher will explain 

what a theme is and give a few examples.  (Anticipatory Set) 

 

Investigate:  Students will search the Library of Congress web site to 

find various advertising themes that Coca-Cola has used in the 

past.  Students will list their findings on a worksheet. 
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Create:  Each group of students will brainstorm and come up with 

some advertising themes that would appeal to children ages 11-

14.  Each group will also create the questions they need for the 

investigative portion of the assignment. 

 

Discuss:  The students will work together in groups and discuss the 

themes they found.  The will also discuss which new advertising 

themes they want to use for the purposes of this assignment and 

why those would be good choices. 

 

Reflect:  Students will review the three advertising themes that their 

group formulated for the assignment.  Each student will reflect 

on which advertising theme they think will be the favorite and 

why. 

 

Assessment:  Students will be assessed by their completed worksheet 

that lists the advertising themes that they individually found, and 

the group worksheet that includes each group’s three advertising 

themes and questions that they will be using for this assignment. 

 

Description of 

Procedures 

1. Students will sit in assigned groups. 

 

Anticipatory Set: 

 

2. Teacher will review what a theme is in order to reinforce what 

was learned yesterday.  Teacher will show examples on the 

Promethean Board of various different advertisements and will 

ask students to identify the themes. 

 

Lesson: 

 

3. Students will log onto the computer and will access the Library 

of Congress web site. 

4. Teacher will pass out a worksheet and instruct students to put 

their names on the worksheet.  Teacher will explain that 

students will work on the first worksheet individually. 

5. Teacher will explain to students and demonstrate on the 

Promethean board how to access the first LOC web address on 

the worksheet. 

6. Teacher will review this area on the web site and will guide 

students to identify the first Coca-Cola theme.  Students will 

write this theme on their worksheets. 

7. Teacher will instruct students to continue on their own and will 

walk around the room to assist when necessary. 

8. Teacher will instruct students to sit in their groups.  Teacher 

will instruct students to review what themes they found. 
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9. Teacher will pass out group worksheets and will verbally 

review the requirements for it with students. 

10. Teacher will give students an opportunity to brainstorm new 

theme ideas according to the requirements.  Students will 

collectively in their groups come up with 3 advertising themes 

for Coca-Cola that would appeal to middle-school aged 

children ages 11-14. 

11. Students will each make a guess as to which of the new 

advertising themes will be the most popular and will write 

down that theme and their name on the worksheet in the 

appropriate area. 

12. Teacher will instruct students to come up with the questions 

that they will be asking their target group.  Each group will 

need to come up with 2-3 questions they will use.  Teacher will 

review with students key points that their questions need to 

contain. 

13. Students will then collaborate in their groups and create their 

questions. 

14. Teacher will instruct each student to write down the 3 

advertising themes and related questions on a lined sheet of 

paper. 

15. Teacher will tell students that they will have to ask the 

questions to five children in the target group and that they will 

have to have this completed for class on Monday.  This gives 

the students the rest of the day today and the entire weekend to 

complete the questioning. 

16. Teacher will ask students to turn in their individual worksheets 

and group worksheets so they can be graded. 

17. Teacher will have students log off of the computers, and clean 

up their stations before dismissal. 

Assessment Rubric for Day 2’s Assignment (55 points) 

 

1. Individual Worksheet:  Identifying Coca-Cola’s Advertising 

Themes 

 Point Total:  20 points (5 points per theme, minimum of 4 

themes required) 

 

2. Group Worksheet:   Students will list the three new themes that 

they developed and give a brief description of each.  (10 points 

each) 

 Students will individually give their prediction of which theme 

will be the favorite theme once they have finished conducting 

their research.  (5 points each) 

 Point Total:  35 points 
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Individual Worksheet:  Identifying Coca-Cola’s Advertising Themes 

 

 

Student Name:              

 

Instructions: 

 

You will need to access the Library of Congress’s web site and search for Coca Cola 

Advertisements.  You will need to list all of the themes that you identify on the lines below.  You 

need identify a minimum of four themes for this assignment. 

 

 Log onto the computer and open Internet Explorer. 

 Type in the following web site address:  http://www.loc.gov 

 Click on the “Digital Collections” button located at the top middle of the screen. 

 In the search area at the top left portion of your screen, type in “Coca Cola 

Advertisements.” 

 Wait a few seconds while the web site is loading the next screen (be patient). 

 Click on the hyperlink for each of the links below.  Watch or read the information 

provided on each link.  Write down at least four themes that you discovered that Coca-

Cola has used in the past for their advertising campaigns.  You may click on additional 

hyperlinks in the website that are not listed below. 

 

 #2 – Coca-Cola Television Advertisements:  Timeline 

 #8 – Coca-Cola Television Advertisements:  Hilltop 

 #21 – Coca-Cola Advertisements (Collection Hyperlink) 

  50 Years of Coca-Cola Television Advertisements (Sub-Heading Hyperlink) 

  

 

Coca-Cola Advertising Themes (4 Minimum Required) 

 

 

1.   

 

2.   

 

3.   

 

4.   

 

5.   

 

6.   
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Group Worksheet 

 

Student Names: 

 

              

 

              

 

 

Instructions: 

 

List the themes that you created.  Give a brief description of the themes on the lines provided. 

 

 

 

Theme #1:             

 

Description:               

 

              

 

              

 

 

 

Theme #2:             

 

Description:               

 

              

 

              

 

 

 

Theme #3:             

 

Description:               
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Instructions: 

 

Write 2 – 3 questions that you will be asking to your focus group on the lines below. 

 

 

1.                

 

              

 

              

 

2.                

 

              

 

              

 

3.                

 

              

 

              

 

 

Instructions: 

 

Each student in the group will put down the name of the theme that they feel will be the favorite 

theme chosen. 

 

 

Student Name:              

  

 Theme:            

 

Student Name:              

  

 Theme:            

 

Student Name:              

  

 Theme:            

 

Student Name:              

  

 Theme:            

 


